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Why is
Instagram
valuable for
business?

Why Instagram can move the needle for your
business
How to optimise your Instagram business
profile for success
Practical and proven content ideas you can
action today + so much more

It’s been over a decade since Instagram launched,
and the platform has grown up tremendously
since then. 

As of 2020, over 75% of US businesses are
estimated to be reaching valuable new audiences,
building brand salience and ultimately generating
new leads on Instagram. And here’s how you can
do that same. 

In this guide, you’ll learn the secrets to:

Ready? Let’s dive in.

https://www.omnicoreagency.com/instagram-statistics/


How can
Instagram benefit
your business? 

1 billion. That’s how many users flock to Instagram every
month (making it the world’s fifth most popular social
network platform). And Instagram users are an engaged
bunch, with the average Instagrammer spending 30 minutes
a day scrolling, liking and sharing content on the app.

But, Instagram isn’t just a place for selfies, cute pets and
happy snaps. In fact, 81% of people head to Instagram to
research and inform their purchasing decisions. 

With new shoppable platform features, Instagram is making
it even easier for 130 million users to engage with shoppable
content every single month. And Instagram has the power to
convert, with 50% of users heading to businesses’ websites
to make a purchase.

For businesses, Instagram offers an unmatched opportunity
to reach new audiences, boost brand awareness and
ultimately move users from followers to customers. 

How? By harnessing the power of visual content marketing. 

The stats don’t lie: our brain processes images 60,000 times
faster than it does text. Plus, given that 90% of all
information sent to the brain is visual, and 93% of all human
communication is visual, we’re hardwired to absorb and
retain visual content. 

With an effective Instagram marketing strategy in place, your
business can reap the benefits of this thriving marketing
platform. 

Not sure where to start? Keep reading to find out how to
master Instagram for business and turn your followers into
customers and loyal brand advocates.

https://blog.hootsuite.com/instagram-statistics/
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Instagram
for Business
Optimising your Instagram
Account

The first step to nailing Instagram for business
is to lay the foundations for success. And that
starts with your Instagram bio (a.k.a. Your
brand’s most valuable real estate for
convincing and converting your audience). 

Chapter 1



How to craft a
memorable
Instagram bio 
With only 150 characters to play with, you need
to make every word count when creating your
Instagram bio. Ultimately, this brief explainer
needs to capture the essence of your brand:
who you are, what you do and why users should
remember you. So, what key elements does
your Instagram bio need to feature?



Keep it simple
Your bio and Instagram name are your digital elevator pitch, so focus
on being short, snappy and convincing. Make sure your account name
accurately reflects your business (and is easy to search on Instagram)
and start your bio with a punchy one-liner that summarises your
business. 

Focus on Keywords
Increase your chances of organic discovery and reach on Instagram by
injecting strategic keywords into your account name and bio. Make
sure these are relevant to your brand’s niche and target audience for
the best results.

Tip: Why not list out your key products or services in your bio? This is
a concise way to add plenty of targeted keywords into your Instagram
business account. 

Add visual interest with emojis
Visuals are key to winning on Instagram, and that extends to the
strategic use of emojis. Curate a handful of on-brand emojis that you
can tastefully inject into your Instagram bio to break up your text,
increase readability and add a dash of fun to your bio. 

Leverage your link
With only one clickable link on your entire Instagram account, you
need to make this bio link count. You can set up a bio link with Sked
Link, which allows you to create a landing page with multiple clickable
links that send users off to various products, services or pages on your
website. 

Add pronouns
Instagram’s new inclusivity feature allows businesses to nominate what
pronouns they’d like followers to use when chatting to them on
Instagram. 

@iamhearte

https://help.instagram.com/3936623839758564


Setting up
your
Instagram
profile 
Are you using the right type of Instagram
account for your business? Here are the three
key Instagram accounts you can choose from
(and how to decide which is right for you).



Features
A simplified direct messaging inbox
(designed for communicating with fans),
paid partnership features and more up-to-
date advanced insights to track audience
engagement and followers on a daily basis.

Best for
Influencers and content creators who plan
to partner with brands and run influencer
promotions, not ads. 

Business

Features
Access to in-depth post and audience
insights, shoppable tags and features, ability
to run paid promotions and ads, clickable
contact and action buttons and more. 

Best for
Retailers, local businesses, brands,
organisations and service providers. 

Personal

Features
Greater privacy features to approve who
sees your content.

Best for
individuals seeking privacy or wanting to
connect with friends and family only (not
recommended for business use).

Creator

@flexmami @fentybeauty



Head to your Instagram profile and
tap into Settings.
Select Account and tap Switch
Account Type. 
Make the switch to your desired
account type and follow the prompts. 

In the vast majority of cases, an
Instagram Business Profile is the clear
winner for businesses wanting to succeed
on the platform. This type of account
automatically legitimises and validates
your brand on Instagram and gives users
easier ways to contact your business. 

Ready to make the switch? 
Follow these steps to make it happen:

1.

2.

3.

The bottom line



Building an
Instagram
strategy
To get the best results on Instagram, your
business needs to start with an Instagram
marketing strategy. This document provides a
clear roadmap for what you want to achieve,
who you’re trying to reach and the practical
steps you’ll take to convince and convert them.

To get you started, here are three questions
you need to answer.

https://skedsocial.com/blog/instagram-marketing-strategy/?utm_source=2018ebook&utm_medium=pdf&utm_campaign=2018ebook


What purpose is Instagram serving
for my business?
This is all about defining your ‘why’ for using Instagram as a
marketing channel. What unique opportunities does this platform
offer your business? Perhaps it allows you to share your expertise,
build trust with current customers or generate leads for your
business. 

The key is to articulate why Instagram is the most effective
channel to achieve these goals to give yourself a clear list of
objectives for your Instagram marketing efforts. 

Who am I trying to reach on
Instagram?

What is their age, location and interests?
What are their goals or aspirations?
What challenges or problems are they facing? 
How can you reach and convince them to remember you?

Next up, it’s time to clarify your target audience on Instagram.
This step is all about creating customer personas and spelling out
the type of users you’re trying to reach, engage and attract.

Ask yourself:



What content will help me hit my
goals on Instagram?

Content that entertains: such as relatable quotes or memes. 
Content that informs or educates: such as tips, stats or explainers.
Content that inspires: such as quotes or beautiful photography.
Content that sells: such as testimonials, case studies or flash sales.

The final piece is all about getting specific on what types of content
will resonate with your target audience on Instagram. In marketing
terms, this is what’s known as ‘content pillars’ (a.k.a. Broad themes or
topics that will anchor every post you create).

When deciding which content pillars are right for your business, make
sure to add a mix of the following themes:

@elleeffect



Define your
tone of voice 
Now you’re figured out what you’re going to
say, it’s time to define how you’ll say it. 

Tone of voice is your businesses’ secret
weapon to creating memorable, convincing
copy that users won’t be able to resist. It gives
every caption you write a sense of personality
and purpose and helps to build brand
preference and salience. 

So, how can you define your businesses’ tone
of voice on Instagram?



What tone does your brand speak in?
Are you polished and professional? Bright and bubbly? Cheeky and
conversational? Frank and formal? This will help guide the kind of
language you use throughout your copywriting on Instagram.

What personality does your brand
have?
Imagine your business is an actual person: what words or phrases do
they use when they speak? Write down all the on-brand phrases you
can think of and use these as a bank of terms you can sprinkle into
your Instagram captions. 

What are your brand values?
These are the core guiding principles that articulate what you stand for
and what’s important to your business (such as authenticity,
innovation, or sustainability).

@patagonia



Design your
visual identity
As a visually-led platform, crafting a striking
aesthetic for your Instagram content needs to
be a top priority. The colours, fonts, graphics,
and photography you use to represent your
businesses on Instagram needs to capture
attention, showcase your personality and
remain consistent over time.

Not sure how to do this? Here are our top tips
for designing your visual identity:



Left aligned, black serif font with

Select three to five brand colours
These should reflect the rest of your marketing materials and should
offer a mix of feature and background shades you can incorporate into
your Instagram content.

Use consistent fonts and typography
Select up to three fonts that best capture your brand’s personality. Try
mixing serif and sans serif fonts and use typefaces that are easy to
read in a range of layouts and sizes.

Curate on-brand imagery
Whether you have your own professional photography or are curating
images from stock photography websites, make sure you have a clear
aesthetic in mind. That means choosing images with the same colour
scheme, brightness and filters to give your imagery a cohesive look.

Design graphic templates
One of the best ways to streamline your content creation is to develop
a bank of graphic templates. Online design software such as Canva
allow you to easily create professional designs for your Instagram
content (even if you’re not a designer). 

a white background

@junkeedotcom

https://www.canva.com/


Creating an
Instagram
content
calendar
Now, it’s time to start planning what Instagram
content you’ll be sharing and when. A social
media content calendar is a simple way to keep
track of all your posts and plan out your
content in advance. 

You can use an Excel or Google Sheets
spreadsheet to keep track of your Instagram
content month-on-month. 

https://skedsocial.com/blog/social-media-content-calendar/


When it comes to best posting times, the best rule of
thumb is to review your own Instagram analytics to see
when your community is most active. Take a look at your
Insights tab and see what days and hours they’re online
and schedule your posts accordingly.

So, there you have it! Now, it’s time to dive into our top
tips and tricks for creating Instagram content that connects
and converts. 

In a nutshell, this calendar should
include:

How many posts you’re sharing each week in Instagram 
What times and days of the week you’re sharing each
post
What content pillar each post aligns with 
What image or asset you’ll be sharing with the post 
The caption and hashtags you’ll be sharing 



Chapter 2

Instagram
Content
We’ve touched on Instagram content pillars
before, but let’s dive deeper into what role
these play in helping your business succeed
on Instagram. 

Coming up with great content ideas takes
time. But, with content pillars already mapped
out, you can spend less time month-to-month
planning what you want to share, and more
time engaging with your community. 



How to
create
winning
Instagram
content
pillars



Align pillars with a key objective or
goal
This is all about giving your content purpose. Every piece of content
needs to have a bigger objective in mind, whether that’s driving
website traffic, reaching new audiences or even inspiring your
customers to convert. 

Tailor pillars to your niche and target
audience
With clear audience personas in mind and a defined niche, you’ll be
able to craft content that speaks specifically to the needs, pain points
and aspirations of your community. 

Example: 
Let’s say you have the goal of generating 10 pieces of user-generated
content from your followers each week. You might create a content
pillar that challenges your audience to do something (such as taking a
photo of your product in a particular setting) to go into the draw to
win a weekly prize. 

Example: 
Say you’re an organic skincare company with a target audience of
young, millennial women with an interest in ethical brands. You might
create a content pillar that spotlights your product’s key ingredients
and what steps you’ve taken to ensure they’re sustainable and organic. 



Use pillars to showcase your points
of difference
What makes your business stand out from your competitors? These
key selling points should inform one of our content pillars to ensure
you’re communicating your brand’s biggest assets. 

Build trust and brand preference
This is all about creating content that is honest, authentic and
transparent. By showcasing the human-side of your brand and offering
users a glimpse behind-the-scenes, they’ll be more likely to preference
your business over your competitors. 

Tip
Rather than speaking about the features of your products or the
services you offer, try to tailor your brand promotion posts to
explain the benefits of your offering and how it solves your
audience’s problems. 

Example
To showcase your businesses’ culture and team in an authentic way,
why not do a team member spotlight every week or so? Share a few
fun facts to create a sense of emotional connection with your users,
too. 



Ensure your pillars allow for existing
content to be repurposed
Great content works smarter, not harder. That’s why it’s important to
make sure you’re giving every piece of content you create maximum
exposure with your audience. That means repurpose content from
your blog posts, website, eBooks, newsletters and other social
platforms and sharing them strategically with your Instagram
audience. 

Example
Extend the life of your latest blog post by pulling out
three of the key takeaways and turning this into a
saveable Instagram carousel.

@getskedsocial



Where to source
Instagram
content ideas
Are you scratching your head for Instagram content
ideas? No matter what industry or niche you’re
operating in, every business has the ability to tap
into endless sources of content inspiration. It’s all
about knowing where to look and how to make this
content perform on Instagram. 

Here are a few practical places you can head to
inspire your next Instagram posts.



Blog posts

Pulling out expert quotes or stats and turning those into graphic
templates 
Using your most popular blogs to inspire an Instagram Stories
series 
Breaking down long blog posts into snackable Instagram carousel 
Turning your latest blog post topic into an Instagram Live Q&A

Does your business regularly share blog content? If so, every single
post you’ve published is brimming with stacks of Instagram content
opportunities. These include:

Testimonials
What do your clients and customers have to say about your business?
These powerful pieces of social proof can easily be turned into graphic
tiles to share on Instagram to let your audience advocate for your
expertise in their own words.

Case studies
Do you have a portfolio of your best work on your website? If so, you
can easily turn these case studies into engaging pieces of content on
your Instagram feed (whether that’s a static graphic or carousel post).

Events
Have you recently hosted, attended or even appeared at a recent
event? If so, you can use this IRL event as inspiration for your next
Instagram post. From behind-the-scenes Instagram stories to carousel
revealing your top takeaways from the night, events offer endless
possibilities for Instagram content creation. 

Reviews
What are shoppers saying about your products or services? These
user-generated reviews offer powerful opportunities to build trust and
validate your offering on Instagram. 

FAQs/DMs
What common questions do customers ask about your business?
These FAQs can help create banks of content that address common
pain points, queries or barriers to entry to streamline your follower’s
path to purchase. 



Key services/products
Do your followers know exactly what you do or what products you
sell? If not, you can use your offering as inspiration for Instagram
content. Remember to make these posts relevant and relatable to your
audience by highlighting their benefits (a.k.a. How do they make your
audience’s life easier?). 

Industry publications
Do you have an opinion or piece of expertise to share about an
industry news topic? By subscribing to industry publications, you can
identify newsworthy stories that your audience will be interested in
and offer a unique spin on the issue to educate and inform your
followers.

News/trending topics
In a similar vein, what trending topics can you tap into on Instagram?
Look for trending hashtags, viral content trends or even newsworthy
stories that you can leverage or even break down in easy-to-
understand ways. 

Now we’ve got your creative juices flowing, let’s arm you
with the specs and best-practice guidelines you need to
optimise every post to perform at its best on Instagram. 

@lykapetfood



Chapter 3

Instagram
Marketing
Tips
Want to master Instagram marketing like a
pro? To ensure your hard work is rewarded,
it’s essential you understand how to optimise
your content for Instagram, learn the basics to
Instagram Ads and design all your posts with
Instagram best-practice in mind. 



Your ultimate
guide to
Instagram post
formats
There are endless ways to share content on
Instagram. To help you ditch the overwhelm
and get you posting with confidence, here's
your go-to guide of all the formats and specs
you need to know.



Single image or
video 
Best for
Communicating a single idea with a high-resolution image,
graphic or professional piece of video content. 

Specs
Sizing: 1080x1080 pixels (1:1 ratio)
Video length: 3 seconds to 60 seconds. 

Tips
Have a single focal point for your image to capture user’s
attention (bonus points if you place people front and centre
of your imagery). 
Add captions to ensure you still communicate your key
messages when users watch with sound off. 
Lead with your most important message and ensure this is
clear in the first 3 seconds.

@mymusclechef



Carousels
Best for
Sharing multiple tips and stats or explaining a process over
multiple slides.

Specs
Sizing: 1080x1080 pixels (1:1 ratio)
Up to 10 images/videos can be shared per Carousel 

Tips
Use the cover slide to ask a compelling question or click-
worthy headline to get users to swipe, save and engage. 
Use text overlays to communicate your key messages in the
carousel images, rather than the caption. 
Use the final slide to share a call-to-action (such as to leave a
comment, share the post with a friend or visit your website).

@australia



Tips
Jump in front of the camera and don’t be afraid to showcase
the human-side of your brand on Instagram Stories. 
Use a mix of photos and video slides to keep users engaged
(but don’t forget to add captions if you’re delivering a piece-
to-camera). 
Share behind-the-scenes content such as sneak peeks of new
products, candid shots from events, snippets of your office
and more. 

Instagram Stories
Best for
Raw, candid and in-the-moment content to support your curated
feed posts. 

Specs
Sizing: 1080x1920 pixels (9:16 ratio)

@doyoutravel



Tips
Make sure to promote your live broadcast in the days and
weeks ahead of time to maximise attendance at your
Instagram Live. 
Join forces with another account and co-host an Instagram
Live Q&A or interview to boost the reach of your broadcast. 
Plan your broadcast in advance and set a clear agenda of
topics and talking points to keep you on track. 

Instagram Live
Best for
Building anticipation for new product releases, collaborating
with other Instagram accounts or hosting live-streamed events. 

Specs
Sizing: 1080x1920 pixels (9:16 ratio)
Length: up to 60 minutes

@rolandsmartin



Tips
Create a Reel thumbnail that will act as a cover photo when
your Reel appears on your Instagram feed.
Add a backing track from Instagram’s music library that’s fun,
upbeat and complements your Reel, 
Use stickers and text overlays to add visual interest to your
Reels and communicate your key messages (even if users
play with sound off). 

Reels
Best for
Short, bite-sized pieces of video content that are highly edited
and communicate a tip or piece of advice in just a few seconds.

Specs
Sizing: 1080x1920 pixels (9:16 ratio)
Length: up to 15 seconds 

@getskedsocial



IGTV
Best for
Longer-form video content that shares tutorials, Q&A sessions or
even interviews.

Specs
Sizing: 1080x1920 pixels (9:16 ratio)
Length: 1 minute to 15 minutes

Tips
Cross promote your IGTV video across Instagram Stories as
well as to your Instagram Feed to maximise exposure. 
Again, captions are a must to ensure the video is accessible
when played with sound off. 

@therock



Instagram
Advertising 101
Want more control over who sees your content on
Instagram? If you have some marketing budget to
spare, it’s worth considering promoting your
content using Instagram advertising. 

There are stacks of different ad formats you can
choose from on Instagram.



Image ads
Specs

Sizing: 1080 x 1080 pixels (square)
Primary text: 125 characters
Headline: 40 characters
Hashtags: up to 30

@skin.software



Video ads
Specs

Sizing: 1080 x 1080 pixels (square)
Length: up to 2 minutes
Primary text: 125 characters
Hashtags: up to 30

@reface



Story ads
Specs

Sizing: 1080 x 1920 pixels (9:16 ratio)
Length: up to 2 minutes
Captions recommended

@annawangstylist



Carousel ads
Specs

Sizing: 1080 x 1080 pixels (square)
Up to 10 images/cards per ad
Video cards can by up to 60 seconds

@dainwalker



Location
Demographics (such as age and gender)
Interests 
Behaviours on Instagram and off

One of the biggest benefits of Instagram ads is your
ability to target specific users. That means you can
specify who you want to reach by:

Plus, every Instagram ad features a clickable call-to-
action button that you can customise to suit your
campaign goals (whether that’s to buy now, visit your
website or sign up to your mailing list). 



Instagram Best
Practices
To give your Instagram content the edge,
we’ve rounded up our top best-practice tips
to help you use Instagram marketing to your
advantage.



Proactively engage with your
community

Leveraging Instagram’s Stories stickers (such as Polls, Questions
and DMs) to spark two-way conversations.
Setting up Saved Replies to streamline your response times. 
Re-engage with your followers by liking or commenting on their
posts. 
Spend time each week seeking out new high-intent audiences by
searching through relevant hashtags and geotags. 

To build a loyal base of followers, it’s important to spend as much time
chatting and responding to your audience as you do creating content.
In practical terms, that means:

Inspire social sharing
give your followers a reason to create user-generated content by
creating branded hashtags and running competitions to encourage
them to take part.

Optimise your content for organic
search and discovery
make sure you’re giving every post the chance to be discovered on
Instagram by adding hashtags, locations and tagging relevant
accounts in your posts. 

Offer a tailored and specific call-to-
action
leave your audience with no doubt about the action you want them to
take by adding a prescriptive call to action at the end of every caption. 

Review and refine your Instagram
strategy

Make sure to review your most and least popular posts, which
content reached the most new audiences and what times your
audience are most active. 
By using these metrics to inform your content, you’ll be able to use
this real-time feedback to craft Instagram posts that speak directly
to your audience’s needs and behaviour. 

Each month, make sure to review your Instagram insights to see what
is and isn’t working with your audience. 

https://help.instagram.com/3936623839758564
https://help.instagram.com/3936623839758564
https://help.instagram.com/3936623839758564
https://help.instagram.com/3936623839758564
https://help.instagram.com/3936623839758564
https://help.instagram.com/3936623839758564


So, there you have it! With all of these best-
in-class insights on hand, you’re ready to take
your Instagram content to the next level.
When using Instagram for business,
understanding your audience and designing
content with your ideal market in mind is key
to convincing and converting users. 

With a clear Instagram strategy in place and
an understanding of how to optimise your
posts for the best results, you’ll be able to
leverage this marketing channel to build
brand awareness and generate targeted leads
and conversion. 



So get the greatest Instagram scheduling tool. Unlike the rest of the schedulers out there, Sked
Social is Instagram first, not Instagram ‘is around if you need it’.

Your business is great

so you can concentrate on the bigger picture or save hours on the weekend -
great. You can bulk upload, find a huge array of stock images, and get connected
to Canva for easy content creation.

If you just need to get your posts done,

If you’re looking to run an agency or consultancy,
you can get collaboration features that give your team and your clients an
effortless way to leave feedback on your posts.

you’ll find shoppable posts, product tagging, and a sweet, fully customizable link
in bio tool so you can direct your audience exactly where you want them to go.

If you want to start selling on Instagram,



Check Sked out

You can start a trial today, or if you’re
looking to manage 4 or more accounts, you

can book a demo with one of the Sked Team.

https://skedsocial.com/
https://www.skedsocial.com/?utm_source=resource&utm_medium=ebook&utm_campaign=instagram_business_ebook
https://app.skedsocial.com/signup/step-1
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